China’s Developing Digital Publishing Industry
China’s digital publishing industry has embarked on a journey of mature development featuring industrial upgrading and transition, following years of rapid growth. After many years of strong support from the government, research institutes and all industrial sectors, the industry has witnessed growing revenue one year after another and a full-fledged industrial chain has come into existence as content creation, platforms, channels, technologies and end-user equipment all enjoyed development of their own.
1. The development of the industry
(1)  Revenues keep rising
Since 2005, the industry has enjoyed rapid development. In 2006, the industry made revenue of 21.3 billion RMB yuan. In 2007, the number grew 70.15% than the previous year to 36.242 billion yuan. In 2008, the number grew 53.57% than the previous year to 55.656 billion yuan. In 2009, the number grew 43.63% than the previous year to 79.94 billion yuan. In 2010, the number grew 31.57% than the previous year to 105.179 billion yuan. In 2011, the number grew 31% than the previous year to 137.788 billion yuan.
(2)  New technologies fuel the developing industry
New technologies provides new opportunities for the developing industry, benefitting content-creation, editing, content platform and distribution channel building, innovation in content delivery, content storage and reading experience. ①Cloud computing is gaining momentum; ②New technologies benefit platform building; ③MPR technology promotes print publications; ④End-user equipment technologies enjoy rapid development, bringing more reading devices into existence.
(3)  R&D in major projects went ahead in an orderly manner. Key technologies made huge progress.
Major projects are the driving force behind the conversion of cultural resources into productive forces and the development of the press and publication industry. During the Twelfth Five-year Plan period, the government will implement public service projects according to National Program for Reform and Development of the Cultural Sector in the Twelfth Five-year Plan Period, including Public Cultural Services Project, Digital Culture Project and Cultural Market Project. On the other hand, 31 major projects, including 17 concerning digital publishing and 6 concerning scientific and technological innovations, were put forward in the national program. At present, the scientific research for Intelligence Database Project is done, and that for Electronic Schoolbag Project is under way. Other related works are also ongoing.
(4)  Digital publishing enjoys multi-layer distributing channels.
The Internet and the mobile Internet, as usual, continue to act as distributing channels for digital publications. China DBSTAR Co.,Ltd. is blazing new distributing ways for digital publications with their satellites, making digital publications more accessible, especially to remote rural areas.
2. How to solve the problems facing the industry
It requires the policy, guide and regulation from the government as well as the developing knowledge of technological trends and the market and cooperating industrial chains from the industry to promote the development of digital publishing.
（1） We will work harder on contents and facilitate the integration of the market.
（2） We will work harder to integrate all parts of the industry and build publishing brands
（3） We will balance the interests of all parties and establish the coordinating mechanism of industrial chains
（4） We will standardize the management of digital copyrights and establish a copyright exchange platform.
